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Abstract

This study aims to examine the associations between employee voice, job satisfaction and intention to leave.
In addition, it investigates the moderating role of employee gender on the link between job satisfaction and
intention to leave. Using structural equation modelling, and based on a sample of 551 travel agency employ-
ees in Egypt, the results show that employee voice is a key predictor of employees’ intention to leave.
Furthermore, it has been found that employee voice has a higher association with job satisfaction for male
employees, while the association between job satisfaction and intention to leave is almost identical between
males and females. The findings hold significant implications for theory and practice. Theoretically, the study
makes a valuable contribution to the body of knowledge focusing on employee voice in the tourism industry.
Practically, the findings help travel agency managers improve employee voice practices, which, given the
tourism industry’s reputation for high turnover and poor job security, is critical in achieving greater job
stability and employee retention. Among other recommendations, one of the most important proffered by
this study is for tourism businesses to improve job satisfaction by increasing the communication flow
between managers and employees.
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Introduction object. Van Dyne et al. (2008) believe employee

Studies on employee engagement and commitment vojce facilitates the expression of work-related proce-

have consistently illustrated the importance of dures, idea generation, information dissemination

employee voice in solving problems, improving organ- and opinion sharing as they impact on performance.

isational functions, enhancing the top management

decision-making and enabling organisational change

(Lepine and Van Dyne, 2001; Morrison, 2011). In ]
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idea that employees should have the opportunity t0  sciences, University of Sharjah, UAE.

express their voice, give advice and have a right to  Email: maboushouk@sharjah.ac.ae
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