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The Role of Knowledge Patterns in Improving Employees'

Satisfaction of Northern Upper Egyptian Travel Agencies
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Abstract

The advantages of applying knowledge management are reflected on both of the
institution and the employees as it helps raising the abilities and skills through
enriching them with of information and knowledge. As a result, employees will be
satisfied and loyal to their workplace. This study aims at identifying the
contribution of knowledge patterns to employees’ satisfaction in tourism companies
located in the north of Upper Egypt area.

Accordingly, to achieve the aim of the study, two hypotheses are proposed in order
to test the relationships between knowledge patterns as independent variables; and
employees’ satisfaction (the administration & the atmosphere of work) as a
dependent variable. The study employed the quantitative approach to analyze the
primary data collected through a questionnaire from 177 employees. randomly
selected from tourism companies in the north of Upper Egypt governorates.

The study's results showed that employees have high level of technological
knowledge. On the other hand it is found that other patterns of knowledge are
lacked despite the revealed significant effect of all knowledge patterns on job
satisfaction. The study proposed a number of suggestions to increase employees'
knowledge and recommended venues for future researches.

Key words: Knowledge management, Job Satisfaction, Competitors, Distributors,
Organizational knowledge, Market knowledge, Technological knowledge, Upper
Egypt, tourism companies/ travel agencies.
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