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The Role of Tourism Cultural Awareness in Building the Image
of Young People for Women's Work in the Tourism Sector
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Abstract

The image of individuals can be affected by many factors such as family,
educational institutions, media and society. The topic of women's work in the
tourism sector is crucially affected by personal image, especially among young
people. The current study aims to investigate the role of tourism cultural awareness
in the formation of image among young people regarding women's work in the
tourism sector. To accomplish the aim of the study, one hypothesis has been
developed to examine the significance of the relationship between tourism cultural
awareness related factors as independent variables and personal image (positive/
negative) as a dependent variable. The study adopted the quantitative approach to
process and interprets the primary data collected by a questionnaire distributed to a
simple random sample of young people in two different geographical Egyptian
regions: the greater Cairo and the Northern Upper Egypt.

The results of the study revealed the significant influence of tourism cultural
awareness related factors on personal image (positive/ negative) concerning
women's work in the tourism sector. While, the study finds out that the effect of
media on personal image about women's work in the tourism sector is not
significant because of the weakness of media's interest in the issue of women's
work in the tourism sector. The study suggested a set of recommendations aimed to
activating the role of family, educational institutions, media and society in
improving the image of young people about women's work. The study also
recommended conducting further research to examine the most influential tools and
methods affecting tourism cultural awareness in one side, and studies that link
between the results of the current study and the reality of women's work in the
tourism sector in the other side.
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