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Experiential marketing has received increasing attention among researchers and practitioners who see it
as an innovative approach to advertising campaigns for companies and governments. It is a marketing
campaign that helps implement the marketing strategy through customer engagement and new brand
experience. Through experiential marketing, public trust is gained. So, the study relied on adopting
quantitative research with deductive approach and using mono method quantitative (field survey) over a
structured questionnaire form filled by 502 customers from travel agents and five stars hotels in Egypt.
Statistical analyses were accomplished by using Statistical Package for Social Sciences (SPSS version
23) and IBM Amos ver 25. The findings reveal significant positive relationships between brand trust and
Customer Behavior.




