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This study focuses on perception of hotel attributes that affect the
selection of tourist hotels. These hotels are working hard to provide
new services such as the fine art galleries to attract new guests. The
study seeks to determine the importance of the fine art galleries as a
competitive advantage and to highlight the role of hotels in enriching
the cultural and artistic movement in Egypt.

The study used the descriptive analytical approach and relies on the
questionnaire which was distributed to a sample of hotels' clients at
Cairo through the stratified random sampling.
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